
Vasilii Diakonov
Portfolio of Projects



Vasilii Diakonov designs ways to  
bring institutions and initiatives  
closer to their audiences.

wwdyakonov@gmail.com

Writing:
Acts of Graphic Design
Design and Art 
 

Helping Kooperativ Cherniy grow
2021 — 2022

Designing strategy for Vulners
2023

Preparing the Class of 2020
2020

Making the first steps with MIQZ
2019

Promoting We Begin With a Squiggle
2019

Small Projects
2020-2023

Small Projects
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Challenge:
  Vulners asked me to help create a strategy for acquiring 
and retaining customers for their cybersecurity product 
suite. 

Strategy:
Research showed what needed attention inside the 
suite and we pinpointed specific metrics that were es-
sential for achieving our goals.

 Within a rapidly growing suite of offerings implement-
ing new features is not easy. We conducted research 
and detailed analysis of customer goals and needs to 
understand the next steps. 

 Understanding the strength of the  
whole offering, and highlighting it’s unique  
features was key to develop an approach  
that would negotiate business, development and cus-
tomer needs. 

Solution:
  One of the results of the new strategy  
was a new approach to customer experience.  
As part of it we developed a new brand and web design 
system that helps the company better communicate 
the strengths of it’s product offering.

Vulners  
2023

Responsibilities:
Working with the team at Vulners to make  
a new approach to customer experience.

Go back up

CX Strategy
UI Design  
Illustration 
Branding
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Mira
2023
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Summary:
The Graphic Design class of 2020 at the British Higher 
School of Art and Design faced a unique challenge of 
graduating during the COVID-19 pandemic. Because 
we couldn’t have a traditional in-person exhibition, we 
decided to create a website to showcase our work.

The website was featured on It’s Nice That’s list of fa-
vorite degree show websites.

Class of 2020
2020

Responsibilities:
Web design, research and testing for graduation web-
site, working as part of a team of classmates. Liasing 
with other teams on project objectives, formulating 
schedules and roadmaps, facilitating design meetings.

With:
Nat Kukina, Lisa Falyugina, Sophia Solokhina

Links:
classof2020.online

Press:
It’s Nice That – We choose five of our favourite degree show 
websites from this year’s graduating class 
(as Wassily Dyakonov)

 

Go back up

UI Design

http://classof2020.online
https://www.itsnicethat.com/articles/double-click-august-2020-degree-show-websites-digital-180820
https://www.itsnicethat.com/articles/double-click-august-2020-degree-show-websites-digital-180820
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Summary:
Orientir Studio was approached with the idea for a 
music quiz game that would use the Spotify API. The 
project was in its early stages and the founders were 
seeking direction on the game’s appearance and iden-
tity.

We were heavily inspired by Japanese dance arcades, 
as that seemed like the best way to game-ify the expe-
rience of using the app. We saw many parallels with the 
founders concept and this reference.

MIQZ
2019

Responsibilities:
Web-design, testing and user experience design for 
website and web-app. Motion graphics using Principle. 
Discovery sessions with the client.

Go back up

UI Design 
Branding
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Summary:
The “We Begin with a Squiggle” program was held at 
the Moscow Museum of Modern Art and led by Claudia 
Doms. The website was intended to gather students 
from all over Moscow for the workshops supervised by 
the BHSAD and Rietveld tutors. The program culminat-
ed in an exhibition at MMOMA’s Lecture Hall on Tver-
skoy 9.

We Begin With a Squiggle
2018

Responsibilities:
Web-design, typography and interaction.  
Type-design with Glyphs. 
 
Link:
Website

With:
Nat Kukina

Go back up

UI Design

https://www.vasilydiakonov.com/rietveld.html




We Begin With a Squiggle
2018





Challenge:
Cherniy, a specialty coffee place in Moscow, faced 
declining customers at their only location due to the 
pandemic. To grow the business, the management 
team expanded to select supermarkets but a rebrand 
was needed to reach new customers.

Strategy:
To create a new identity for Cherniy, focusing on pack-
aging design. The plan included a redesign of assets 
such as online shopping and signage.

Solution:
The new identity for Cherniy was based on a collection 
of variable shapes derived from the original logo. The 
colors represent the taste profile and price range, while 
shapes represent the brewing method.

Kooperativ Cherniy
2021 — 2022

Responsibilities:
Design of the packaging and visual communications. 
Developed the shops visual language and brand book. 
Held client sessions with key stakeholders.  
I worked directly with founder Artem Temirov and 
Cherniy’s marketing department to create the brand.

With:
Sebastian Campos

Go back up

Branding 
Packaging 

http://www.wehavephotoshop.com/index.php
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2021 — 2022





Грамматика 
Грамматика
Грамматика
Грамматика

для чёрного

Kooperativ Cherniy
2021 — 2022

Grammatika (t ypeface) for cherniyGrammatika (t ypeface) for cherniy



кооператив чёрный
ЭФИОПИЯ

КОЛУМБИЯ
КЕНИЯ 

БРАЗИЛИЯ
ТАНЗАНИЯ

ГВАТЕМАЛА
cherniy cooperative, ETHIOPIA , COLUMBIA , cherniy cooperative, ETHIOPIA , COLUMBIA , 

KENYA , BRAZIl,  TANZANIA , GUATEMALAKENYA , BRAZIl,  TANZANIA , GUATEMALA



Kooperativ Cherniy
2021 — 2022

cherniy cooperativecherniy cooperative



cherniy cooperativecherniy cooperative



для фильтра для эспрессо

Kooperativ Cherniy
2021 — 2022

filterfilter espressoespresso



cherniy cooperative, packaging information (coffee packaging mockups displaying: source country,  farm, region, sort , cherniy cooperative, packaging information (coffee packaging mockups displaying: source country,  farm, region, sort , 
washed or dry,  roast t ype, acidit y,  taste notes, whole bean or ground), roasted in moscow, 200 gramswashed or dry,  roast t ype, acidit y,  taste notes, whole bean or ground), roasted in moscow, 200 grams

Kooperativ Cherniy
2021 — 2022
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ДРИПОВ И КАПСУЛ

ВЕЧЕРИНКА И DJ SET
21.01  18.00
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ДРИПОВ И КАПСУЛ
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cherniy cooperative, event posters displaying: launch of new drip kits cherniy cooperative, event posters displaying: launch of new drip kits 
and c apsules, part y and dj set ,  date and timeand c apsules, part y and dj set ,  date and time





Yandex Weather App Widget:
Yandex Weather widget designed with the Android 
guidelines in mind. Reimagining how the weather app 
engages it’s users, as well as how much information 
about the weather and the time of day it can show.

Mira: 
Generative album artwork for Mira Volition,  
a London-based shoegaze band.

Small Projects
2020-2023

Responsibilities:
Mobile widget design, typography and  
interaction design.  
 
Working with the band to define the style  
and direction for generative album graphics.

Go back up

UI Design 
Generative Graphics
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Small Projects: Yandex Weather App Widget
2020

weather in Moscow, 13 deg Celsius, 0.9 meters per second weather in Moscow, 13 deg Celsius, 0.9 meters per second 
wind, 68% humidit ywind, 68% humidit y

Moscow, ClearMoscow, Clear



Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��
�

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��
�

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��



Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��
�

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��
�

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��
�

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��

Погода в Москве

+13°

0,9 м/с, ЮВ 㠀�%��

Small Projects: Yandex Weather App Widget
2020
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